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Do you want to Do you want to Do you want to Do you want to
provide the latest Digital | augment & strengthen transform from legacy keep pace with Design &
Experiences to your your Digital Platforms to next generation Engineering of complex
customers across across the organization? Digital applications? connected Digital
touchpoints? Products?

ACL’s Digital Product Innovation & Engineering capabilities

With world class Digital Product Innovation & Engineering capabilities, ACL Digital enables global Enterprises
and Product organizations to move into the future by building Digital Customer ouchpoints and Platforms

with:
» Unparalleled design of Digital Experiences
¥ Built on cutting edge Digital technology

> Delivered through Agile & DevOps best practices

4 of Top Global

1000+ 100+ Healthca re companies

Strong Digital : 6 Fortune 100
Satisfied Customers cus tomers

Product Engineering :
Talent Pool worldwide ) Fprtune 500
Retail & Ecomme rce
companies

25+ Years
Product Engineering
Excellence

10+ Fortune 500
Telco & NEM 10+
cus tomers Studios with deep 500+ 30+
4 of Top Global . technology angl Product Releases Countries
Online & Digital industry expertise

Education Universities




Web &
Ecommerce Portals
Mobile Apps
Enterprise Digital
Platforms

Concept-Market
Complete PLM
Agile & DevOps
Microservices

Al/10T/
Blockchain

Customer& User
Experiences
Industry Experiences
Platform
Modernization

Improved Enhanced
Customer Faster Reduced Infra &
g . Customer ] Performance Maintenance
Centric Design A time-to-market .
Experience & Scalability Costs

OURPRODUCTINNOVATION CAPABILITY CANVAS

ACL’s Product Innovation & Engineering services have delivered value across multiple industries covering
Healthcare, Retail & Ecommerce, Education, Networking & Telecom, Travel & Hospitality and Banking & Financial
Services.

In the Digital world, Industries and experiences are converging. Our cross industry experience places usin a
unique position where-in we are able to leverage learning and best practices across industries, as well as
conceptualize, design and build products that help organizations across different customer segments.

Consumer Products Enterprise Products
> Digital Health and Experience > Adverse Event & Risk Mgmt.
> Social, Connected care > Hospital ERP/Information Systems

> Patient Payment Portal > Population Health Mgmt.
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Consumer Products
> Web & Content management Healthcare Consumer Products

> Knowledge Management > Adaptive, Digital learning platform

> Mobile banking > Mobile learning
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) Finance & A .
Enterprise Products R Education Enterprise Products
Banking

> Governance & Risk > Corporate Training
> AMLKYC P A R K > Student Payment systems

‘. for universities

Product Innovation &
._

Engineering Framework Consumer Products

> Digital web and ecommerce platforms

Consumer Products
> OSS/BSS Apps

A

Networking
& Telecom

&

Retail & > Mobile Apps, Websites and CMS Portals
E-commerce

> Billing & Chargeback self service portals
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Enterprise Products Enterprise Products
> SDN @' > DevOps Toolchain & Automation
> VNF/NFV Travel & > Reward &Loyalty
Hospitality

> Telco Cloud .
> Cloud Automation & Orchest ration |
> 5G Networks

Consumer Products Enterprise Products
> loT > Mobile Apps > DevOps Toolchain & Automation

> Web portals > Booking Engine

> Chatbots



CASE STUDY 1: B2C ENTERPRISE DIGITAL MOBILITY PLATFORM

= Leading US based
- Online University

‘ Overview
The clientis an Online university with 40,000+ students, 50+ under ragluate and
I graduate degree programs and 150+ specializations with more than 1,900
| courses. They wanted a Mobile First strategy executed with the d evelopment of a
| Digital Mobile Campus solution to extend conventional classroom, deliver
[ engaging learning experiences on the go.

Challenges

> With consumers and students being always online on Mobile than portals the need
was to Design, D evelop and Deploy an adapti ve Mobile learning platform to help
student’s access, consume course materials and participate in lectu res online

» Enable nati ve applications on Android and iOS platforms extending features for
students to be smartly connected with the campus.
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» Integrate seamlessly with the Web Portal available

Solutions
The mobile app provided a miao-learning platform that delivered better student
performance outcomes with the central theme around "Connect, Learn, Engage, Excel”

> Drive digital, connected learning by - Studies and assignments, Campus
creating a seamless integration of news, Alerts, Announcements
business and technologies

- Discussion forums and Closed
Transformational learning experience, Communities
helping students achieve higher levels of
skill, and productivity with features like: - Library to aid students in lite rature

research

~ Quick register for courses, Academic &
Lesson Plan |
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Mobile & Web Online
University

40K+

Students enabled
to access courses

Outcomes

» Bridged the communication gap between students
and faculty via social & collaborative learning
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» Improved student engagement making the learning
vieTatcaty lag mem 1o B o process more fun & engaging
?-Ju::rruuw '-r-.‘:‘f'.u"\-u-1' wis 50+

» Provided a learner centric, self-paced micro G

_ learning platform powered by mobile Nationalities
LogIn




CASE STUDY 2 : B2B ENTERPRISE DIGITAL AUCTION PLATFORM

US Based World’s la rgest wholesale
Auto Auction company |

Overview T ——
The cus tomer is based in the USA and the world’s largest wholesale auto auction

based on t rade volume with 145 auctions located in North America, Europe, Asia
and Australia., of fering complete remarketing products and services so buyers
and sellers can transact with ease.

Challenges
The client wanted to digitally transform and enable large scale transactions for
its business and multiple users

Needed a digitally enabled multi channel remarketing dealer Portal & Mobile
App for expediting vehicle remarketing along-with a digitally enabled admin

portal for defining the sales tactics, backend sales ops, automated and manual
pricing st rategies

Solutions
ACL delivered connected patient experience across the care continuum
leveraging Digital health technologies, platforms & solutions.

Dealer Portal & Mobile App Cloud Hosting & Integration

development- to enable the booking of

new vehicle and pushing out to leasing, Azure Migration & Integration

Vehicle Inspection & Refurbishment,

Remarketing refurbished vehicles Distributed Agile Development & DevOps
-Continuous Integration & Delivery team has

Automation & Performance testing accomplished 10 successful releases till date

Product Suppo rt(L2)

Dealer portal testing (iPad Air)

Outcomes

80K+ 8Mn+

Helped manufacturers, dealers, Dealers Vehicles

ﬁnancia| institutions, & rental Participating Registe red Annually
. - Annually

agencies enhance profitability by

deploying a digital retail, Omni

channel experience platform

Leverage digital innovations to 780+
proactively manage vehicle assets & Auctions
investments through real-time, Weekly
predictive models & powerful

analytics

ACL Digital is a design-led Digital Experience, Product Innovation, Engineering and Enterprise IT
offerings leader. From strategy, to design, implementation and management we help accelerate
innovation and transform businesses. ACL Digital is a part of ALTEN group, a leader in technology
consulting and engineering services.
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https://twitter.com/acl_digital?lang=en
https://www.facebook.com/ACLDigital.official/
https://www.linkedin.com/company/acl-digital/?originalSubdomain=in

